Drustvene mreze v promociji privatnog smjestaja
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STO SU MEDIJI?



Placeni Posjedovani
Medij

Steceni

Paid Owned Earned Media (P.O.E.M) predstavlja kombinaciju elemenata tradicionalnog marketinga, digitalnih

medija te aktivnosti koji kreiraju novi pristup poznatiji pod nazivom holisticka marketinska strategija.



: POSJEDOVANI .
PLACENI MEDLJI MEDLII STECENI MEDLJI

Recenzije,
blogovi, editorijali,
word-of-mouth
metoda

Paid Search
Oglasavanje
putem mobilnih
uredaqjaq,
oglasavanje
putem drustvenih
mreza

Imovina branda,
webstranice,

blogovi,

oglasavanijaq,
newsletter g J

kanali drustvenih
medija




Malo statistike...

stranih turista svoju novu destinaciju biraju na temelju
o preporuka koje su dobili putem drustvenih platformi

(Google, 2017)



Malo statistike...

I Putnika inspiraciju za putovanje pronalazi kroz fotografije
o prijatelja objavljenih na drustvenim mrezama

(Google, 2017)



Malo statistike...

7 0 ;o Ljudi svoju destinaciju pronalazi putem mobilnih uredaja

(Google, 2017)



Malo statistike...

6 7 ;o aranzmana za putovanja platile su zene.

(TrekkSoft data, 2017)



PRIMJER DOBRE PRAKSE



purenewzealand ¢ HEZE KB -

1007: PURE Brojobjava: 777 Pratiteljz: 737k Pratim 149 New Zealand Official Tourism NZ account. Share your New Zealand experience on

NEW ZEALAND . . .
New Zealand Offcial Tourism NZ account. Share your New Zealand experience on #NZMustDo & #RealMiddleEarth or tag @purenewzealand to give us permission to re-

#NZMustDo & #RealMiddleEarth or tag @purenewzealand to give us permission to re-
post www.newzealand.com/travel

post www.newzealand.com/travel

@ purenewzealand @ » Prati

purenewzealand Meet the locals.
#NZMustDo [T Kaikoura, South Island.
@barekiwi]

#Travel #NewZealand #NZ #Nature
#KaikouraNZ

U¢ita] jos komentara
dutchievstheworld @1991syz

saasha_burns So incredible @@
wealthclubincorporated Beautiful

sharpshooter2804 @barekiwi nice click

b “‘N'\"fg

o AR | littlespriglinen @afewfavouritethings
ARG DA Y ittlespriglinen @afewfavouritethings

racquelelena @emvog

heidiefocus_worldwide @marielle.81 nu
hopen dat ik ook zon plaatje mag maken..

marielle.91 @heidiefocus_worldwide das
sen nerfarte fntnl 2iknadiimean

© Q

Svida mi se: 30,873




kozacavehotel HEZE

Broj objava: 190 Pratitelja: 3,375 Pratim 419

Koza Cave Hotel Family business with 10 rooms, -Your home away from home. -Top
choice Lonely Planet 2014,15,16,17 -6 of the best cave hotels “The Guardian“=
www.theguardian.com/travel/2014/aug/21/five-great-cave-hotels

Booking.com




Trendovi v koristenju drustvenih mreza



SVUJET 2018

. Ju

POPULACIJA INTERNET KORISNICI PRISTUP INTERNETU PRISTUP
KORISNICI DRUSTVENIH PUTEM MOBILNIH DRUSTVENIM
MREZA UREDAJA MREZAMA PUTEM
7,593 milijardi 4.021 milijardi MOBILNIH UREPAJA
3.196 milijardi 5.135 milijardi
2.558 milijardi

© © O

United nations, National regulatory authorities, CIA world factbook, Ding, Tencent, Facebook, Extrapolation of TNS data



U usporedbi s 2017.godinom...

. Ju

o

POPULACUA INTERNET KORISNICI PRISTUP INTERNETU PRISTUP
KORISNICI DRUSTVENIH PUTEM MOBILNIH DRUSTVENIM
MREZA UREDAJA MREZAMA PUTEM
7,47 milijardi +7% MOBILNIH UREDAJA
+248 m +13% +4%
+362 m +218m +14%
+360m

United nations, National regulatory authorities, CIA world factbook, Ding, Tencent, Facebook, Extrapolation of TNS data



EUROPA 2018.

© ® O

POPULACIJA INTERNET KORISNICI PRISTUP DRUSTVENIM
KORISNICI DRUSTVENIH MREZA MREZAMA PUTEM
MOBILNIH UREDAJA

843 m 674 m 448 m
376 m

United nations, National regulatory authorities, CIA world factbook, Ding, Tencent, Facebook, Extrapolation of TNS data



EUROPA 2017.

© ® O

POPULACUJA INTERNET KORISNICI PRISTUP DRUSTVENIM
KORISNICI DRUSTVENIH MREZA MREZAMA PUTEM
MOBILNIH UREDAJA
839 milijjuna 637 milijuna 412 milijuna
340 milijjuna

United nations, National regulatory authorities, CIA world factbook, Ding, Tencent, Facebook, Extrapolation of TNS data



HRVATSKA 2018.

© ® O

POPULACIJA INTERNET KORISNICI PRISTUP
KORISNICI DRUSTVENIH DRUSTVENIM
MREZA MREZAMA PUTEM
4.18 milijuna 3.13 milijuna MOBILNIH UREPAJA
2 milijuna
1.70 milijuna

United nations, National regulatory authorities, CIA world factbook, Ding, Tencent, Facebook, Extrapolation of TNS data



U usporedbi s 2017.godinom...

/8

KORISNICI PRISTUP
DRUSTVENIH DRUSTVENIM
MREZA MREZAMA PUTEM
MOBILNIH UREDAJA
M1%
(200 tisuca) 17%

(100 tisuéa)

United nations, National regulatory authorities, CIA world factbook, Ding, Tencent, Facebook, Extrapolation of TNS data



Dijeljenje sadrzaja v svijetu 2018.

i

152%

PRIJENOSNA | MOBILNI UREDAJI TABLETI
STOLNA RACUNALA

20



DOMINANTNE DRUSTVENE MREZE

00000

2.170 1.500 800 330 175

milijardi milijardi milijuna milijuna milijuna

United nations, National regulatory authorities, CIA world factbook, Ding, Tencent, Facebook, Extrapolation of TNS data



f

BROJ AKTIVNIH KORISNIKA BROJ AKTIVNIH KORISNIKA

2.170,000,000 m 800 m

P

447, 567 50.4% 49.6%




FACEBOOK U REGUJI

Ukupan broj Postotak
o . Postotak .. .~ . e
- aktivnih korisnika o korisnika Broj zenskih Broj muskih
Drzava . . korisnika putem - - . .
na razini e . drustvene mreze korisnika korisnika
. mobilnih uredaja
mjeseca u danu
Hrvatska 2 milijuna 80% 75% 49% 51%
Austrija 3.9 milijuna 87% 72% 49% 51%
ltalija 31 milijun ?20% 74% 48% 52%
Njemacka 33 milijjuna 85% 64% 48% 52%
Slovenija 960 tisuca 81% 72% 49% 51%
Madarska 5.5 milijuna 78% 73% 52% 48%



Vrste publika



RAZNOLIKOST PUBLIKE

Tradicionalisti
prosjecne starosne dobi od 48 godina

Digital media junkies
prosjeCna starosna dob 28 godina, ucestali korisnici
video i glazbenih formata

On-the Go Workers
prosjecna starosna dob 41 godina, teze se adaptiraju
na nove tehnologije

Professionals
najveci potrosaci digitalnih uredaja, koriste video
formate i elektorniCku postu

Gamers
orijentirani na video igre

Digital Communicators
orijentirani na tzv.social networking, texting i
elektronicku postu

Video Digerati
Intenzivo koristenje video formata kroz razliCite
platforme - tv, mobilni uredaiji, PC, web




= /Jrela dob

GENERACIJA ,,BABY BOOMERS” . o . o
(1940.- 1960.) = Vecina dolazi do informacije o buducoj

destinaciji ,,word-of-mouth" metodom

te kroz tiskovine, TV, Radio



= obitelji s djecom, parovi

GENERACIJA , X" (1961.- 1980.) = vecdina dolazi do informacije o buduéoj destinaciji

odmora putem mreznih stranica, drustvenih platformi, ali

i ,,word-of-mouth” metodom



= Digitalno opismenjena skupina koja vecinu destinacija za

odmor pronalazi putem mreznih stranica i drustvenih platformi

= Digitalni nomadi u potrazi za novim iskustvima i znanjima

GENERACIJA ,Y” (1981.- 1995.) = Mlade obitelji s djecom koji putuju tokom praznika

= jskustva dijele s prijateljima, poznanicima putem drustvenih

mreza, ili pak u direkthom kontaktu

= Putuju tokom cijele godine, istrazuju nove destinacije



= Digitalno opismenjena skupina koja vecinu ideja za odmor

pronalazi putem mreznih stranica i drustvenih platformi

= Digitalni nomadi u potrazi za novim iskustvima i znanjima

GENERACIJA ,Z” (1995.- ) =  Osnovnoskolcii srednjoskolci putuju najcesce organizirano sa

Skolom (izleti) te s roditeljima

= Svoja iskustva dijele sa prijateljima, poznanicima putem

drustvenih mrezq, ili pak u direktnom kontaktu



Radionica



Strategija oglasavanja



Potaknuti na akciju -~

Cilj

Strategijom
oglasavanja
n q mj erq Vq se: Stvoriti zelja

i / L Privuéi paznia
Potaknutiinteres




LAPITAJTE SE...

L]

Drustvene
mreze
Sto zelim
promovirati?

@ 3

Trziste Publika

Gdje se Koga
Zelim y Zelim
promovirati privuci
Website
Domain
Kako ¢emo
to mjeriti?

33




Ciljevi koje Zelimo postici putem nasih kanala komunikacije

CILJ BR.1 CILJ BR.2 CILJ BR.3 CILJ BR.4 CILJ BR.5

34



Upoznajmo nasu publiku

3 NJIHOVI STAVOVI
TKO JE MOJA < KOJI ZIVOTNI STIL CILJ KOMUNIKACIJSKOG
CILJNA SKUPINA STO ONI RADE NJEGUJU VEZANZOAUSII))AE\SOTI;\IACIJE STRATEGIJA PLANA

35



SEGMENTACIJA TRZISTA

PRIMARNO TRZISTE

4

Hrvatska
Slovenija
Austrija
Njemacka
Madarska

SEKUNDARNO TRZISTE

TERCIJARNO TRZISTE

Poljska
Italija
Svicarska
Slovacka
Ceska
Ostala frzista u
okruzenju

Australija
Azija
Amerika

(



No, da li frenutno nasi kanali komunikacije imaju potencijal...

....Za privlacenje publike

Zadniji Format multimedije Broj

Drustvena Broj Broj

pratitelia | praéenih

Broj Termini
komentara aktivnosti

dan (fotogrdfija, video, | sakupljenih

mreza . . . .
aktivnosti memo, citat) like-ova

37



A kako komunicira nasa konkurencija?

o Prosjecan .
Drustvena Broj Broj rAelelil] (o] {o]] Al Ol

» e E dan Prednosti | Nedostaci broj like-ova
mreza pratitelja | pracenih komentara

aktivnosti po objavi po objavi

Konkurencija




Instagram



Anatomija Instagrama

Logotip branda (velicina 110 x 110 px)  BIO (150 znakova)

kozacavehotel HEZE

Broj objava: 190 Pratitelja: 3,375 Pratim 419

Korisnicko ime 0 ................ >

(maksimakno 30 slovnih znakova)

Naziv korisnika raéuna a """"""""" >

Koza Cave Hotel Family business with 10 rooms, -Your home away from home. -Top

choice Lonely Planet 2014,15,16,17 -6 of the best cave hotels "The Guardian®s- el °
<--- Mrezna stranica

www.theguardian.com/travel/2014/aug/21/five-great-cave-hotels

—

":,.

i

Booking.com




Not a business

Welcome to Instagram
Business Tools,
aleksandrajovanovich

warrenmanegan, travelbuddycharlie,
mehditiko and 941 other accounts you follow
are business profiles.

& Saving screenshot...

X

Not a business

Business Profile

Add a phone number, email or location so
customers can reach you directly from a
button on your profile.

Kako kreirati poslovni profil na instagramu?

& Saving screenshot...

X Not a business

Insights

Learn about your followers and see how your
posts are performing.

X Not a business

Promotions

Create promotions on Instagram that help you
grow your business.




KAKO POVEZATI POSTOJECI INSTAGRAM | FACEBOOK PROFIL?

0 Otvorite Vasu Facebook stranicu
e Odaberite opciju ,Settings” u desnom gornjem kutu Facebook stranice

o Odaberite opciju ,Instagram ads”

° Odaberite opciju ,,Add an account”

e Upisite Instagram korisnicko ime i lozinku te odaberite opciju ,,Confirm”




Kako komunicirat

|

> . \

e a

(?

aleksandrajovanovich ~ D Il 9

(a3 .

1370 profile visits in the last 7 days

205

posts

Promote

y . \
{ =
] il ® & v O = W 21:46
aleksandrajovanovich ~ D il +Q :
l 1370 profile visits in the last 7 days
1 205 9722 6894
posts followers following
(+] Promote Edit Profile

Aleksandra Jovanovich

Personal Blog

HR

Travel addict &

Freelancer on the go &

Capture moment Iz Create story
& 30 countries so far

All &9 taken by me ©

DM for collaboration




Vazan je naslov...

odnosno prica....

ikeausa @ - Prati

ikeausa Setting the table for guests this
holiday season? Find everything you need
in the 2018 #IKEACatalog. Link in bio to
browse online.

PrikaZi svih 31 komentara

gempipart @karenanncos which table is it?
| want to own it!
ludenlane Nice! %

natalieyyz What is the item number of the
rug?

devinconley1 You suck. st flowers Pricanje v neutralnom licu za poslovne profile?
iger_mama2.0 @brickredmeniscus ummm

;agsssue e

bynanaarraial B9

sharon_peters_69 My sister and | used to
stay the night in lkea in Chicago. | almost
lost control of my bowels when a security

TR BRriol TSR LS SORURER! 0 AR AR 1Sttty

@ Q
Svida mi se: 8,398

Komentiraj...




No, ne budite prekomercijalni

gesnia - bershkacollection m

bershkacollection The romantic trend, like
love in the summer, comes spontaneously
-

o

Load more comments

emadeddinhalabi & &% %

_olbimak__

elsa_16.8 Omgw

obsoncesar &

nafas.model v/ R R R - . o
mezzostudioprod /% 80-90% objava bi trebali sadrzavati interes
itssfrancyyheree Love the outfit

goldobsessed "

lele_Ixo @x.sarh14 ,

lele_Ixo wr

keepcalm_drinkcoffee ¥ W@

elcheeofficial -

Q@ Q

29,609 likes
MAY 25

Log in to like or comment.




Vazna je i fotografija

Veli¢ina fotografija: 320x320 px i 1080 x 1080 px
1.91 naspram jedan (1080 x 1350 px).

Stolna racunala: podrzavaju veli€inu fotografija 640 x 640 px




Pripremite sadrzaj za trendirajuce #hashtagove i nadolazece blagdane

#RAZMACIIZMEDJUSLOVAZABRANJENI
Prvo slovo svake rijeCi mozete pisati velikim slovima

Brojevi se mogu koristiti #No1TouristDestination

Specijalni znakovi nisu dopusteni

e \=° o #war&peace —#war

Don't be afraid to go for your goals. Even if you're a squirrel.
#caughtondropcam
9:52 PM-Jun 2, 2015

Ot Bl O3




Koliko hashtagova po postu?

YO DAWG, | HERD YOU LIKE HASHTAGS

#hashtagOtkrivaVaselZeljeStrategijeiCiljeve
et

-

:

#30 #WE #PUT #HASHTAGS #0N #HASHTAGS #350
#YOU #CAN #MAKE #HASTAGS #WHILE #YOU
#HASHTAG #YOUR #HASHTAG

2  UMADBRO?




#TOP 10 HASHTAG 2017.

#LOVE #INSTAGOOD m #PHOTOOFTHEDAY #BEAUTIFUL
#FITNESS #STYLE #TRAVEL #HAPPY

#PICOFTHEDAY




#TOP 10 HASHTAG 2017.

#PHOTOOFTHEDAY

#PICOFTHEDAY

#TRAVEL




#HASTAGPROMOCIJA

#BEAUTIFUL
#VISITLOSINJ #GO2LOSINJ DESTINATIONS #PHOTOOFTHEDAY #GLOBESHOTZ
#DIGITALNOMADS #TRAVEL #TRAVELBLOG

#PICOFTHEDAY #DESTINATION




(3

javu

b

Zaj za o

~

Kako kreirati sadr




Upoznaijte publiku s Vasim timom

Wework  Follow
WeWork Congress

wework Sometimes you need a break from
the #SXSW hustle. Check out our
Instagram story to RSVP and join us at

WeWork Congress. #wwrecharge17 = Predstavite ¢clanove tima

View all 23 comments

lii_ez @randymarshsydrome this will be us u podijel“‘e fOfongIfije S evenCIfCI
staceyharmon Is it #wwrecharge17 or

#wwrecharge2017?

= vas doprinos zajednici

scottcservices Amazing!
givoglobal Very cool

© Q

1,032 likes
MARCH 10

- = proslavite milestones na Instagramu

Log in to like or comment.



Keep it simple

JUST WANT TQ

t
DRINK COFFEE
CREATE STUFF
AND SLEEP

{«

buffer Monday vibes. =
#MondayMotivation #TGIM

View all 27 comments

jayyjeya Amazing :D

nolandhoshino Right?
christine_hampel | need that pillow.
emiliahoff Literally us @haileycsadler
thoruppe Pillow needed |

lenkasilhanova | need that pillow! That is
SO me! e

varshavenky My life on one pillow.

adashukullari Everyday day mood, except
coffee part since | can't tolerate caffeine &

huffar Mmtimhnlmecrdacinn Haha thank

Q)

470 likes

APRIL 24

Log in to like or comment.



Story-telling

Ispricajte pricu koristenjem video formata

Qv N

100 likes




RAST VASIH PRATITELJA | POVECANJE ANGAZIRANJA

™
\
¢ i
0000 Vip = 14:00 @ 65% W)
< nederlandnew
" 134 967 689
"""'__\ posts followers following
4
Message 27| ¥

new world

ne kupujte pratitelje




#DON'T

Ne dodaijte vise od 100 pratitelja unutar 1 sata

Ne ,lajkajte” vise od 100 fotografija unutar jednog sata

| eeeco Vip = 14:00
|

< nederlandnew

134 967
ost

posts followers

Message

@ 65% W

689

following

S

v




_ Povezite se s
Napisite objavljujte price s publikom
profesionalan bio fpozivom na akciju komentiranjem i/ili

lajkanjem

Koristite
relevantne
#hastagove

Pratite
potencijalne
influencere

Postujte pravila J lzradite strategiju § Budite aktivni na

Instagrama oglasavanja mreii

Objavljujte
nekoliko puta
fjedno postove

Podijelite objave
drugih



| jos malo o Instagramu

Privucite nove Objaviljujte
pratitelje izazovimal postove kada je
i nagradnim vasa ciljana

Promovirajte svoj Koristite

... i mayfair filter

profil na drugim
mrezama

geotagging opciju

igrama skupina na mrezi




Anatomija Facebook profila

Vizual koji doprinosi =
. AN - SEEEEEEEEEEE >
prepoznatljivosti brandaa

(logotip dimenzija 160 x 160
px, a fotografija 180x180 px)) qu.er . ..
(minimalna dimenzija
851 x 315px)

LOSINJ - ISLAND

Sluzbeni naziv profila >

OF VITALITY
(maksimalno 75 slovnih znakova) o - 3 [P R
About S : =
e | e | e |
Objavljene fotografiie (9> =
J j g j Reviews # status [8] PhotolVideo - Tourist Information Center in Mali Losinj
Events 4.8 %k kok
Videos @ Write something on this Page Closed Now

TripAdvisor Reviews What's New

Pinterest Photos

. > %1 New events were created: Klizanje na LoSinju/
= Instagram Ice skating on LoSinj and Kiizanje na LoSinju/
Objave s Instagrama e

Ice skating on LoSinj.
Posts

Community Community See All

Create a Page

24 Invite your friends to like this Page
il 33,620 people ke this
32,438 people follow this

2L Davor Bilman likes this or has checked in

About See Al

-Q

4

*  PRIKO 42




Kratki opis™
(maksimalno 155 slovnih znakova)

LOSINJ - ISLAND
OF VITALITY

Home

About

Photos

Reviews

Events

Videos

TripAdvisor Reviews
Pinterest

Instagram

Posts

>

Anatomija Facebook profila

il Like X\ Follow §3 Recommend

HOURS

© Closed Now CLOSED v

.1l Popular Hours

Mon Tue Wed Thu Fri

B8AM 2AM 12PM rm 6PM oPM

BUSINESS INFO

© Parking
Street parking

ADDITIONAL CONTACT INFO
losinj@visitlosinj.hr

i http:/ivisitiosinj.hr

MORE INFO

O About

STORY

12AM 3AM

Dobrodosli na sluZbenu Facebook stranicu Turisticke
zajednice Grada Malog Losinja ~ Welcome to the official

Facebook page of Mali Loginj Tourist Board !

¥ Awards

Nagrade: http:/igoo.gl/Xv4B41
Awards: http:/igoo.glITLmYdG

Preise und Auszeichnungen: http://goo.gl/WN3vdC...

See More

an

Tourist Information Center - Tour Agency

Call Now

Y

Story
Informacije vezane uz poslovanje (kada
SMO osnovani, s kojom namjerom)




Big 10 - Facebook

Koristite vizualne
elemente koji
pridonose
prepoznatljivosti

Profesionalan bio
koji daje odgovor
na 5W

Dobar copy v 140
znakova

Povezite se s
organizacijama
koje dijele slicnhe

interese

Pratite druge
stranice

Budite aktivni na
mrezi

Podijelite, ali i
omogucite
dijeljenje sadrzaja

Kreirajte kvalitetan
sadrzaqj

Call to action
opcija

Komunicirajte s
pratiteljima



FACEBOOK INSIGHT OPCIJA
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Facebook Insight

n = Audience Insights Search

CREATE AUDIENCE
Define Your Audience

Location Enter Custom Audiences, demographics,
interests, behaviors and more to define your

UNITED STATES audience.
All United States

+ Country, region, or city Each m

‘Age and Gender

Age

Interests

+ Interest

Connections

Pages

People Connected to
+ Your Page

People Not Connected to
+ Your Page

Advanced




Facebook Insight

= Audien Search Dundo

Age and Gender Find Out Who's On Facebook

Self reported information from people in their Facebook profiles. Information only available for people aged 18 and older. Compare your audience (in blue) to
everyone on Facebook (in gray) to discover
their unique characteristics.

B 54% Wommen 4

19% 16% -
IIIIIII IIIIIII IIIIIII 3
55-84 a5+

1%

54% All Facebook

2015 Back

35-44 45-54

B 46% Men
45% All Facebook
15%
20%

8%




Facebook Insight

= Audien Search Dundo

Age and Gender Find Out Who's On Facebook

Self reported information from people in their Facebook profiles. Information only available for people aged 18 and older. Compare your audience (in blue) to
everyone on Facebook (in gray) to discover
their unique characteristics.

B 54% Wommen 4

19% 16% -
IIIIIII IIIIIII IIIIIII 3
55-84 a5+

1%

54% All Facebook

2015 Back

35-44 45-54

B 46% Men
45% All Facebook
15%
20%

8%




Facebook Insight

Audience Insights

Demographics Page Likes Location Activity Household Purchase

Explore Your Audience
Click through these tabs to learn about
their demographics, INterests and behaviors.

3oi5 Back




Facebook Insight

Search

Save Your Audience
Save your audience for future use. It will
be available in Power Editor's Audiences

section.

Dundo




Facebook Insight




Facebook Insight

Choose an Audience to Start

Everyone on Facebook

m People connected to your Page

Don't show this again




Facebook Insight

Search m

Dundo Sandra (179456666,... + Create New Open Save More - Create Ad
CREATE AUDIENCE
B (New Audience) People on Facebook
Location v 50m - 60m monthly active people @ Couniry: United States of America #
UNITED STATES Demographics Page Likes Location Activity Household Purchase
All United States

+ Country S
Frequency of Activities
The number of times the selected audience performed these actions on Facebook. Based on Facebook user activity and environmental data.
Age and Gender o v
Lifetime n the last 20 days
Age 2 30 3
18 + — 40 =
Gender
17
| All Men Women
Interests o v 4
[ .
N
INTERESTS > HOBBIES AND
ACTIVITIES
Travel
+in Device Users All Devices Used ~
How the selected audience accessed Facebook in the last 30 days, based on user activity and environmental data.
Connections v
59% 56%
Pages v
People Connected to 41% 40%
2%
' 0.7% 2%
0.1% 0% 0% 0%
— L]

Advanced >

-87% +5% +3% -86% +47% -80% +2% +0% -12%

+0%




Facebook Insight — kako pristupaju unternetu

Search

b . Frequency of Activities
The number of times the selected audience performed these actions on Facebook. Based on Facebook user activity and environmental data.

Age and Gender

Lifetime n the last 30 days

Age 2 33 33

18 ¢ — 40 2
Gender

18
| Al Men Women
Interests o v 4
-

INTERESTS » HOBBIES AND
ACTMITIES
Travel

+ir Device Users Primary Devices ~

How the selected audience d Facebook in the last 30 days, based on user activity and environmental data.
Connections v
97% 58%

Pages W
People Connected to 3%

+ Your Page
People Not Connected to

o 3%
. ] - 0.6% -
0% - 0% 0%
Advanced o v
-73% +0%

Behaviors > -T3% +46% -75% -13% +0% -33% +0% -100%
Language >
Relationship Status >
Education >
Work o v
Job titles

| Small office
| Corporation

Financial >




= Audience Insights

Primjer — publika iz Hrvaiske

CREATE AUDIENCE

Location

CROATIA
All Croatia

+c

Age and Gender

Age

18 ¢+ — 40 %
Gender
Interests

INTERESTS > HOBBIES AND

/]

+ Interest
Connections
Pages

People Connected to

People Not Connected to
+ Your Pa

Advanced

B (New Audience)

700K - 800K monthly active people @

Search

People on Facebook
Country: Croatia #

Demographics Page Likes Location Activity Household
Top Categories
1 Health/Beauty Preggy Mg
2 Foodservice Distributor NESCAFE
3 Women's Clothing Store ALDUK = Princess Boufige
4 | Vitamins/Supplements Polleo Sport
5 Candy Store Milka
6 Website FikaBoo shop = ja-bi-tohr « Index Rouge « Klokanica
7 Product/Service STIL plus = Mesguik « Zirafahr « KitKat « Office Shoes Croatia = Budicool
8 Baby Goods/Kids Goods Mali Andeo Baby Boutique
9 Food & Beverage Coca-Cola
10 Home Decor Unikatni pokioni « JYSK Hrvatzka

See All

Page Likes

Facebook Pages that are likely to be relevant to your audience based on Facebook Page likes.

Purchase




Gdje ih mozemo nadi...

Page Likes
Facebook Pages that are likely to be relevant fo your audience based on Facebook Page likes.
Page Relevance ¢ v Audience Facebook Affinity 7
Preggy Mg 1 45 6K 60.3K 1897« I
Modni Studio Posh 2 30K 521K 1276x
STIL plus 3 67.6K 92 5K 1834x I
Lea shoes&accessorise 4 46.6K 64.5K 1812x I
NESCAFE 5 67.3K 935K 1207«
Butik CHARLIE [ 134K 60.6K 1792x
ALDUK 7 535K 748K 1792+
Dolce Cecilia Shoe Store ] 51K T1.4K 1793x I
Polleo Sport 9 51.9K TIK 1782: I
Milka 10 941K 132.6K 1781x I
Nesquik 1 391K 553K 1772« I
Naf Naf Paris 12 40.8K 58K 1767+ I
FikaBoo shop 13 53.9K 776K 1746x I
STROPS 14 92.5K 133.8K 1736x I
ja-bi-to.hr 15 542K 79.9K 1702x
Zirafa.hr 16 117K 61.6K 1701x I
STA putovanja 17 391K 57.9K 1695 (N
Mali Andeo Baby Boutique 18 39.2K 58K 1694x GG
Coca-Cola 19 114.5K 169.9K 1692x NI
Unikatni pokloni 20 37.0K 130.5K 1601x I



Sto prate...

Top Categories

1 Health/Beauty Preggy Mg

2 Foodservice Distributor NESCAFE

3 Women's Clothing Store ALDUK « Princess Boufige

4 Vitamins/Supplements Polleo Sport

5 Candy Store Milka

i} Website PiKaBoo shop = ja-bi-to.hr = Index Rouge = Klokanica

7 Product/Service STIL plus = Mesguik = Zirafa.hr - Kitkat = Office Shoes Croatia = Budicool
8  Baby Goods/Kids Goods Mali Andeo Baby Boutique

9  Food & Beverage Coca-Cola

10 Home Decor Unikatni pokloni = JYSK Hrvatska

11 Fast Food Restaurant McDonald's

12 Travel Agency STA putovanja = KUNA putovanja -« AVIOKARTE.HR - LastMinuteCentar.com
13 Retail Company Lea shoes&accessorise « Miller Hrvatska « Tisak

14 | Outdoor & Sporting Goods Company Sport Vision Hrvatska = Decathlon Hrvatska

15 Lounge Green Gold Promofion

16 = Shopping Service MetroShop Hrvatska

17 Fashion Butik "Katarina "

18 JewelryVatches Argentum

19 Health & Wellness Website PINK PANDA Hrvatska = Zdrava krava

20 Clothing Store Bufik CHARLIE - Galileo all for men « Roses Fashion Outlet

21 Community Modni Studio Posh - Salabahter « UZivo sa hrvatskih prometnica « CACA SE VRACA



Kako pristupaju internetu

Search
Dundo Sandra (179456666,... Create New Open Save More =
CREATE AUDIENCE
M (New Audience) People on Facebook
Location o v 700K - 800K monthly active people @ Country: Croatia #
CROATIA Demographics Page Likes Location Activity Household Purchase
All Croafia

+ Country, region, or city .
S Frequency of Activities
The number of times the selected audience performed these actions on Facebook. Based on Facebook user activity and environmental data.

Age and Gender o v
Li n the: last 30 days

Age

18 + — 40 = 35
Gender
| All Men Women

13
Interests -
1 1

INTERESTS > HOBBIES AND
ACTIVITIES
Travel

+ Interes Device Users All Devices Used +

How the selected audience accessed Facebook in the last 30 days, based on user activity and environmental data.
Connections v
59% 73%

Pages W
People Connected to 39%

+ ‘Your Page

%
People Not Connected to
17%
+ Your Page 2% 30
- 0% 0% 0% 0.2%

Advanced >

-83% +16% -3% -75% +80% -100% +34% +0% -63% +0% +0%




Kako komunicira konkurencija

Kako bi dobili uvid u €injenicu kako komunicira nasa
konkurencija pozeljno je pratiti njihov nacin objave
medijskog sadrzaja. U tu svrhu Facebook pruza mogucnost
korisStenja opcije ,,Pages to watch”. Sve sto trebate uciniti
jest dodati 4-5 konkurencija, a sustav ¢e vam prikazafi

performanse aktivhosti na platformi.




Kako komunicira konkurencija

0 Settings — Insights

e Overview — Pages to waich

o Dodaj do 5 konkurenata/Page-sa



APLIKACIJE ZA DRUSTVENE MREZE



OBRADA FOTOGRAFIJA



SNAPSEED



WWW.VSCO.COM



www.canva.com



ORGANIZACIJA POSLOVANJA
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Wik na poveznicy

-———

TRELLO



https://trello.com/sandrajovanovic2/recommend

Wik na poveznicy

-———

HOOTSUITE >


http://www.hootsuite.com/

